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MILLENNIALS & MONEY =

Reaching the next generation of clients
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There is a lot of hype around the topic of Millennials — but what ﬁ‘l o . §] J\
is the real opportunity for financial advisors today, and how a w

should they be engaging differently with this demographic? [53 Y U [in

By cutting through the noise and diving deep inside the minds ® I &
of Millennials, we help advisors understand the scope of the

Millennial client opportunity as well as the strategies to best

communicate their value add as an advisor and resource to this

X
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new demographic.
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MILLENNIALIZING YOUR 4 HOW TO GET STARTED
COMMUNICATION TODAY

How can financial advisors What small steps can financial
develop communication strategies advisors take immediately to
that will engage and appeal to the acquire and serve Millennials
next generation of investors? today and in the future?

LEARN MORE

For more information on the Millennials & Money seminar, please visit
paxworld.com/millennials or email FAresources@paxworld.com
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